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Ofcom’s role 

• The promotion of media literacy is a responsibility placed on 

Ofcom by Section 11 of the Communications Act 2003 
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• Ofcom defines Media Literacy as: 

 

             “the ability to use, understand and create media  and 

 communications in a variety of contexts” 

• Informs three of Ofcom’s strategic priorities:  

 to promote opportunities to participate  

 to protect consumers from harm, and  

 to contribute and implement public policy as defined by 

Parliament 



Ofcom’s approach 

2 

Research 
Stakeholder 

Engagement 

Awareness 

raising 



Quantitative Research 
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• Two quantitative surveys  

     running since 2005  

• Over 6000 respondents 

• A range of media platforms and 

devices 



Two major reports every year: 

        

 - Adults’ media use and attitudes  

   report 

       

- Children and Parents:  

   media use and attitudes report 

 

- A range of ad-hoc research 

     projects based on need 

Quantitative Research 
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Quantitative Research 
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Reporting on: 

 

- Take-up and use of media 

   incl. non/ narrow use of Internet    

 

- Media activities 

 

- Knowledge and understanding of media 

 

- Online safety and security 

 

- Concerns and mediation 

 

- 
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Media Lives 

 

• Qualitative longitudinal study  

     with c.15 respondents every  

     year since 2005 

 

• Mostly the same respondents every 

year 

 

• Illuminating and illustrative  

     way to understand how  

     media fits into daily life 

Qualitative Research 
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http://stakeholders.ofcom.org.uk/binaries/research/research-

publications/adults/media-lives-wave9/Media_Lives_wave9.pdf 
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• Government, academics, teachers, public and private/industry 

stakeholders 

 

• Children’s online safety agenda – UK Council for Child Internet 

Safety 

 

• Adults safety agenda – Get Safe Online 
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Stakeholder engagement / awareness raising 

Ofcom’s approach 

9 

• Developing and publishing  

    citizen / consumer guidance 

• Organising and participating in 

    a wide range of research events,  

    meetings and conferences 



Media Literacy stakeholders in the UK 
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For more information 

http://stakeholders.ofcom.org.uk/market-data-

research/media-literacy-pubs/  
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