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Ofcom’s role

2F‘com

« The promotion of media literacy is a responsibility placed on
Ofcom by Section 11 of the Communications Act 2003

« Ofcom defines Media Literacy as:

“the ability to use, understand and create media and
communications in a variety of contexts”

* Informs three of Ofcom’s strategic priorities:
» 1o promote opportunities to participate
» to protect consumers from harm, and
» to contribute and implement public policy as defined by
Parliament
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Ofcom’s approach

Awareness
raising

Research

Stakeholder
Engagement
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Ofcom’s approach

Quantitative Research

« Two guantitative surveys
running since 2005

« Qver 6000 respondents

« Arange of media platforms and
devices




Ofcom’s approach

Quantitative Research

Two major reports every yeatr:

- Adults’ media use and attitudes
report

- Children and Parents:
media use and attitudes report

- Arange of ad-hoc research
projects based on need
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Ofcom’s approach

Quantitative Research

Reporting on:

- Take-up and use of media
incl. non/ narrow use of Internet

- Media activities

- Online safety and security
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- Concerns and mediation
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Ofcom’s approach

Qualitative Research

Media Lives

Qualitative longitudinal study
with ¢.15 respondents every
year since 2005

Mostly the same respondents every
year

llluminating and illustrative  C£F 79 =
way to understand how < © |5 YolIB
media fits into dalily life
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Ofcom’s approach
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http://stakeholders.ofcom.org.uk/binaries/research/research-publications/adults/media-lives-wave9/Media_Lives_wave9.pdf
https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf
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https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf
https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf
https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf
https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf
https://webmail.ofcom.org.uk/owa/redir.aspx?C=MNLe1ngVW0uWzpnwlnzF2S5naBfxWNEIq2uvbC98YJkOMOA4M_D28uT1dbY6UNUorJm1mHQSHOU.&URL=http%3a%2f%2fstakeholders.ofcom.org.uk%2fbinaries%2fresearch%2fresearch-publications%2fadults%2fmedia-lives-wave9%2fMedia_Lives_wave9.pdf

Ofcom’s approach

Ofcom

Stakeholder engagement / awareness raising

« Government, academics, teachers, public and private/industry
stakeholders

« Children’s online safety agenda — UK Council for Child Internet
Safety

» Adults safety agenda — Get Safe Online

UK COUNCIL FOR CHILD INTERNET SAFETY www.getsafeonline.org

Expert advice for everyone
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Ofcom’s approach

Stakeholder engagement / awareness raising

« Developing and publishing
citizen / consumer guidance

« Organising and participating in

a wide range of research events,

meetings and conferences
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Media Literacy stakeholders in the UK

2F‘com

H Government

Department for

Education

media

education

mea: .«
S

GET Internet

UK S(erl’ B I S Home Office
ONLINE [ Centre

www.getsafeonline.org

Department for Business

U K Innovation & Skills

A3 CabinetOffice

Expert advice for everyone
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For more information

http://stakeholders.ofcom.org.uk/market-data- Qpcﬂ

research/media-| itgracy-pubs/
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Adults Media Use and Attitudes

Media Literacy Research Index

inke tA DYfram'e madia litarary
Links to Ofcom's media literacy

1~ Adults' research Nations' research

Feb-14
Oct-13
Apr-13

Feb-13

Nov-12
Oct-12

Oct-12
Children's Media Literacy Audit

Oct-12

Oct-12

Oct-12
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